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About This Presentation

1. AftDB Overview

e AtDB in Numbers

* Strategic Framework

* Financing Needs

* Business Delivery Model

* Main Financing Instruments

* Key Deliverables

2. Investment Opportunities & Challenges in Africa

* Encouraging Facts

* Challenges
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ATDB Overview



AtDB IN NUMBERS ission

To promote sustainable

economic growth
and reduce poverty

ADB Sharcholders in Africa

54 (e =80

African countries Non-African countries Nations
Regional member countries Non-regional member countries

Capital Approved operations 2016
as of 31 December 2016 (ADB) (in UA)
(in UA) X

Source of financing
60.598 ource o

) Callable Capital _ B APPROVALS

(O Light Up and Power Africa

@ Feed Africa

© Industrialize Africa

5,279 UA96.10E

O Improve the Quality of Life
for the People of Africa
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AtDB STRATEGIC FRAMEWORR

AfDB Ten Year Strategy 2013-2022

Twin objective: inclusive growth and transition to green growth

UN Sustainable
Development Goals (SDGs)

NO 2 ZERD GOODHEALTH
POVERTY HUNGER AND'WELL-BEING

N

QUALITY GENDER CLEANWATER
EDUCATION EQUALITY AND SANITATION

DEGENT WORK AND INDUSTRY. INNOVATION
ECONOMIC GROWTH ANDINFRASTRUCTURE

10 Neuines [ 11 hocommis' lf 12 Goiuieron
ANDPRODUCTION

13 oo 14 sowur [ 1 ovimo

16 PEACE, JUSTICE 17 PARTNERSHIPS
ADSTRNG FORTHEGOALS @)
w2 SUSTAINABLE
! @ DEVELOPMENT
5 G<LALS
“WMM""‘E £,
f A 1} AFRICAN DEVELOPMENT BANK GROUP

Operational priorities

Infrastructure development

[(3]4]5] 6910

Regional integration

[6]9]16]17]

Private sector development

Areas of special emphasis

Fragile States

Agriculture & food security

AfDB ‘High 5’
priority areas

Light up & power Africa

3] 4] 5[] 9]13)

Feed Africa

Industrialise Africa

Integrate Africa

Improve the quality of life
for the people of Africa




FINANCING NEEDS

Light up
& power Alfrica

Industrialise

Alrica

|nteg rate

Alfrica

|mprove the
quality of life for
the people of Africa

L i
f,«”"‘ ‘-&E fr‘«j W
A 1} AFRICAN DEVELOPMENT BANK GROUP
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Average Annually

USD 40 billion

USD 10 billion

USD 5.5 billion

approx.
USD 170
billion per

d1nnuin

Source: AfDB estimations



BUSINESS DELIVERY MODEL

Improve financial performance

Move closer to our clients ‘ Reconfigure HQ to support the Strengthen the performance culture Streamline business processes to 4 '
to enhance delivery regions to deliver better outcomes to attract and maintain talent promote efficiency and effectiveness & increase development impact
Light u ERVE . .
il ¢ Vice Presidency Power, Energy, Climate
IEERRRE] =

&powerAfrica IIIIIIIII*

and Green Growth

Vice Presidency Agriculture and Social

Feed IIIIIIIII* IIIIIII>

Alrica Development
bt G Vice Presidency Prlvqte.Se.ctor., ey
Alfrica Infrastructure and Industrialization
Integr‘te I-IIIIIIIIIIII--IIIII.IIIIII.IIIIII-IIIIIIIIIIIII.IIIII-IIIIII.III»
Alrica
ernered " Vice Presidency Agriculture and Social N
Improve the Development
quallty of life for
the people of Africa

Chief Economist/Vice Presidency for Economic

Governance and Knowledge Management




FINANCING INSTRUMENTS & INITIATIVES

. Performance-Based Allocation

ADF * Regional Operations Envelope
* Transition Support Facility

*  Guaranty & credit enhancement
products

MAIN BANK
GROUP’S
FINANCING
WINDOWS

* Sovereign
* Non-Sovereign
* Guaranty products,

Syndication




KREY DELIVERABL.

<,

S

Delivering impact in the Bank’s five priority areas .. . .
, o : , Africa is making progress towards the High-5 goals
This map plots the 1300 geographic locations of the 227 Bank operations that were completed between 2014 and 2016 in each

of the High 5s. and the Sustainable Development Goals®

o -
Light up and power Africa 45% of people connected to electricity

o . ,
) 24% of stunting prevalence among children under 5

o : .
Industrialise Africa 43% of population with access to finance

o s
Integrate Africa 15% of intra-Africa trade

Improve the quality of life 13% youth unemployed
for the people of Africa

ongruent with the SDGs” —UNDP

The High 5s

® Light up and power Africa

@ Feed Africa
@ @ Industrialise Africa
® Integrate Africa

' 2 AfDB’s performance: Heading in the right direction

@ Improve life of people

Enh tions’ d 20 months from concept note to first disbursement

Total AfDB funding nhance operations spee
by country
$, million
80% of new operations with climate-informed design

Less than 25

251099
100t0 199
200 to0 299 =
300 to 1000 | ]
More than 1000 -

Africa

High 5s

Improve projects’ quality

- 3.5% of the value of procurement contracts are managed using national system
Manage procurement effectively = P 9 9 y

= ;
Move daser 3o diente 65% of projects managed from country offices

s $3.8 billion in resources mobilised from private sector entities
Mobilise resources

The Bank remains committed to increase transparency of its operations. MapAfrica, its geocoding tool, has been revamped
with a focus on five critical areas of the Ten-Year Strategy: Light up and power Africa, Feed Africa, Industrialise Africa,
Integrate Africa and Improve the quality of life for the people of Africa. Explore our 7000 project locations through the
High 5s by visiting mapafrica.afdb.org.




O - 14 million Africans with
improved access to transport

- 9,000 km of roads built,
rehabilitated or maintained

KREY DELIVERABL.

<,
op

- 4.4 million people with improved
access to electricity

- 1,400 MW of new electricity

capacity installed, of which 72 MW - 8.3 million people with improved
renewable ;

access to water and sanitation

‘J -186,630 ha of land with improved
water management

- 210,000 small businesses with access to
financial services

- 5.7 million beneficiaries from investee
projects and microfinance

- 8 million jobs created of which 800,000 for _ 45 million people with access to

women ' 0 improved health services
'Q - 1.1 million people benefited

from better access to education
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Investment Opportunities
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The
conomist

The hopeless continent

SREAKTHROUGH
NLRSTER?

CNCOURAGING FACTS — A RISING CONTINE

INSIDE TS WEEX: TECHROLDGY QUARTERLY

~ The
Economist | i




CNCOURAGING FACTS — D]

hd

CMOCRACY

85% of population lives in relatively stable countries

IAFRICAN GOVERNMENTS ARE INCREASINGLY DEMOCRATIC
4

/\/V |
0

FULLY
INSTITUTIONALIZED
DEMOCRACIES

AFRICA AVERAGE

[ | | | | I | l
1960 65 70 75 80 85 90 95

SOURCE POLITY IV PROJECT

(
2000 05 10

v

FULLY
INSTITUTIONALIZED|
| AUTOCRACIES

HBR.ORG

Source: World Bank, 2017

More than 100 elections
in the last 5 years

Several encouraging
democratic transitions;
e.g. Burkina Faso, Angola,
etc.

Clear transition from
military coup to civilian
uprising as a way of
enforcing leadership
change and expressing
dissatisfaction



ENCOURAGING FACTS - SUSTAINED GROWTH

Sustained economic growth in most countries (17 countries with growth rates above 5% in
2017) and sometime outperforming the rest of the world (7 countries among the 20
world’s fastest growing economies in the world)

10

—O—Asm and Pacific =@=Africa =®—Latin America and the Caribbean =@=World =e=Furopean Union
"%'

200

!’wu

2010

2011 2012 2013

Source: IMF, WEQO, 2017

2014

2015

6

2017

2018

1
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Real GDP
Growth Rate
Macao SAR
Ethiopia
Cote d'Ivoire
Nepal
Myanmar
Bangladesh
Djibouti
Cambodia
Lao PD.R.
China, People's Rep. of
Senegal
Guinea
India
Philippines
Tanzania
Turkmenistan
Burkina Faso
Vietnam




ENCOURAGING FACTS — EXPORTS & DIVERSIFICATION

Composition of African exports to the rest of the world ~ Composition of African exports to Africa

Part of this growth due to commodity prices, yet P
many other performers without oil or other gt rawmateils 2%
mineral wealth: e.g. Cote d’Ivoire, Ethiopia, Ores andmetls 10%
Rwanda, Senegal, etc.

17% Al food items

2% Agricultural raw materials

|

5% Ores and metals

eee o
ecccccee
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- ecece
Fuels 63% oleol e
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40% Manufactured goods

6 -
>75% total exports

0il
S50% - 74% total exports

Manufactured goods 12%

Source: UNCTAD, 2018

Not elsewhere allocated 1% 0% Not elsewhere allocated

Metal and minerals 2oy _'I:j] . .
@ >75% total exports Increasing exports flows towards emerging markets (e.g.
@ o, China, India, Turkey, Brazil...) and within Africa (17% of
No overreliance on 2 Africa’s total exports in 2015, up from 10% in 1995)

single commodity export Source: Deloitte, 2015




ENCOURAGING FACTS - DEMOGRAPHICS

Share of world population by region 1950

Potential demographic total population
dividend: 2.6B 55%
= Today: 1 billion youth

= By 2050: close to 2
billion youth

=  |n the meantime, labor
force in others parts of

the world will decline

= 9/3 of 2.6 billion N
Africans will live 1n 7% 79
urban areas 10 - -

OCEAMIA LATIM MORTH AFRICA EUROPE ASIA
e - AMERICA AMERICA
i . . g
f’%i: fy .-__% AFRICAN DEVELOPMENT BANK GROUP Source.' Vlsual Capltallst, 2016
¥/

Created by Twitter user @simongermant00 based on data from the UN Population Division



ENCOURAGING FACTS — THE RISE OF THE MIDDLE CLASS

= Average Income Increased by about 30% over the past 10 years (as compared
to 20% of decrease between 1980 and 2000)

" By 2060, 43% ot Africans will belong to the middle or upper classes, up from
39.6% 1n 2013, 1mplying considerably higher demand for goods and services

6
» o0 00 0 @ I Sub-Saharan Africa
MATRTH B Nort America
- ® & & & & o & o 0 )
In 2010 the population of | @fﬂiﬁ TIFMM ® jg Viddle East and
. = North America
Africa was 1bn. R S
w@w — M Europe
were B Central and
: i South America
considered middle class. By 2060, the population _ .
: B Asia Pacific
will more than double to 2.6bn
with expected 0 OLD NEW OLD NEW OLD NEW
to be middle class. 2000 2015 2030 Source: Brookings 2016

e, i
f.w”‘ %‘g £z
A 1} AFRICAN DEVELOPMENT BANK GROUP
m!‘»f 2/



ENCOURAGING FACTS — RETAIL & CONSUMPTION

2017 Global Retail Development Index

—_
T 100 © United Arab Emirates
o 95
E w
O 85 Malaysia
S5 8 uman
_g g 75 O.U._ Lt Colombia
@g 70 ~ - Romania
0L 65 . -~_ &
Eo O S "~ SaudiArabia @9 peru . Turkey
8 o 5 _ « Jordan Mor;cco /Indonesia
F\ 50 : T
8 _\‘U'.l 45 Thailand ' Sr| Lanke
= Tunisia « Philippi =
.G_'].,_E 40 At i ® Kazakhstan
o B Russia =
neEL 30 T
- 25 . + Tanzania Viat
=0 * Azerbaijan e
= 15 Paraguay - Céte d!
e o ote d'lvoire
= Bolivia« Nigeria ’
a 5 Kenya -~ Alg eria
($) 0 ¢
25 30 35 40 45 50 55 60 65
Market potential

Source: Global Retail index, 2017 g = |ow potential, 100 = high potential

g,
f “E f’ %

|| AFRICAN DEVELOPMENT BANK GROUP
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70

+ Dominican Republic

75

80

Increasing
formal

retail
significance

African retail value “stages”

Stage |: Basic Stage II: Developing

Mozambique

| \‘

Senegal Angola \
e Gaban

\\. Rwanda
Zambia |

+ Emerging shopping culture

+ Mix of dry and fresh
groceries, and basic
specialty formally offered

Gambia

+ No formal shopping culture

+ Formal sales mostly + Widening assortments

dry groceries + Price, service, and quality

» Price key purchase driver gaining importance to buyers

Basic offerings only Specialty retail entry point

Source: Global ATKearney, 2017

Stage lll: Mature

-

- Indicative retail
- sales per capita

» Formal shopping culture

+ Increased international exposure

« Growing private label exposure

» Significant innovation

» Relatively stable and transparent
pricing

» Convenience and quality key
purchase drivers

Differentiated offering required
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CNCOURAGING FACTS — RETAIL & CONSUMPTION

" By 2030, household consumption and African business-to-business spending are
expected to reach $2.5 trillion ($1.1 trillion 1n 2015) and $4.2 trillion ($1.6
trillion 1n 2015), respectively.

= All critical economic sectors will experience strong growth and generate value,
e.g. food and beverages, education, transportation, housing, hospitality and
recreation, health care, financial services, and telecommunications.

* Land availability (60% of the world’s unused arable land) and demographics
dynamics will boost growth in the agriculture and agricultural processing
sectors.

* The recently adopted Continental Free Trade Area, which creates a single
market for goods and services, 1s an important milestone for harnessing the
otential of Africa’s investment opportunities.
p pp



ENCOURAGING FACTS - DIGITAL & MOBILE TECHNOLOGY

Africa Mobile Technology Growth Forecast

g
=

18 million 2 ERWLIIT

=]

m .'_i"\'\.\l ?l]

A,

Pl
E at f h %n
E ﬁm .{.,-\_\.\ # N g
LE 4 ',‘\.\'\ g
Pt ’.-’A'\.\ g
§ o0 A (B 50 3
P g
2 2
2 400 0 3
2 ' 2
P g
2 300 0 2
g ES
a TOTAL INTERNET ACTIVE SOCIAL MOBILE ACTIVE MOBILE
@ POPULATION USERS MEDIA USERS SUBSCRIPTIONS SOCIAL USERS
5 200 20 o
5 g .
=
£ !
0 0

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
I Unique mobile subscribers (millions) [l Smartphone connections (% of total)

URBANISATION: PENETRATION: PENETRATION: vs. POPULATION: PENETRATION:

Source: ATKearney, 2015
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ENCOURAGING FACTS — AIR TRANSPORTATION TRAFFIC

SAA/Mango
AfI‘iC an aviati on Year ended March 2014
currently supports 6.8 Egyptair
mllhon JObS and Year ended June 2015
1n GDP Year ended June 2015
Royal Air Maroc
Year ended October 2015

Over the next 20 years,
passenger deman 1S set Comair

to expand by an average Year ended June 2016

of 5.7% annually Air Algerié

Year ended December 2013

Kenya Airways
Year ended March 2015

Africa will be a market
ot 350 million airline
passengers by 2035

Tunisair

Source: IATA, 2017

PASSENGERS (MILLION)

m

AIRWAYS

W 8.8 mil
ECyPTRIR

| =
Erhio’pign;" 7.4 milllion
® |
=W=

royal air maroc
|

S I

Year ended December 2015 = “umsam - 2.8 milllion
|

0 2 4 6 8
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CHALLENGES — FRAGILITY & VULNERABILITY

State Fragility and Political Conflict People in
humanitarian need Percent
and displaced W0

T

m -

Ebola epidemic
(2014/2015) o
5 countries hit 0

and $6bn

10

economic
losses for SSA

Terrorism

Killed more than

22000 people across
Africa

Number of Conflict Events
. 1

OR .
()
169
Event Type
B Battles
B Remote violence
B Violence against civilians
Riots/Protests

2015 Fragile States Index

62.80 114,50

f “‘f" T

17| AFRICAN DEVELOPMENT BANK GROUP

/3 %
N E

Despite steady world prices, drought has inflated some local prices.

Source: World Bank, 2017

Favorable weather, ample supply, and low prices do not
guarantee food availability everywhere:

Drought conditions have caused crops failures in
parts of Ethiopia, Somalia and Kenya and led to
severe food shortages

Conlflicts in South Sudan, Yemen and Nigeria have left
millions in need of emergency food



CHALLENGES — FRAGILITY & VULNERABILITY

MDG 1.1 - Extreme Poverty

MDG 1.9 Under-nourishment

Poverty decreased in
relative terms but not
MDG 2.1 - Primary Completion in nominal terms. 1.e
, L.e.
number of poor in

MDG 3.1 - Education Gender Parity Africa 1s close to 500M

MDG 4.1 - Under-5 Mortality

MDG 5.1 - Maternal Mortality [EISHNS 11 © 20 [N &

Sub-Saharan Africa

HDI average still low
at 0.523; over 60% of

MDG 7.8 - Improved Water [ G 5 B 19 African countries
have a low HDI
MDG 7.9 - Improved Sanitation |NGoI 7 7 14 [INNNNSEENNNNNN 2
¥ Target Met Sufficient Progress Insufficient Progress 9

Moderately Off Target ' Seriously Off Target . Insufficient Data

v, otong,, Source: World Bank data, staff calculations
g o, ff

£ 1 || AFRICAN DEVELOPMENT BANK GROUP
WY N ;/j
et e et



CHALLENGES — BUSINESS ENVIRONMEN'T

Share of world population by region 1950

Risk of missing the demographic total population
diVidendZ 2 6B 55%

= Between 12-14m youth enter
the labor market each year

*  Only 75% of those find a
formal job

"  Protessional training and

education not properly
designed .
= Impact of 4.0 Industrial N - -

ReVOlution? OCEANIA LATIN NORTH AFRICA EUROPE ASIA

AMERICA AMERICA
e . T
ffiﬁ ‘- o oL S e Source: Visual capitalist, 2016

Created by Twitter user @simongermant00 based on data from the UN Population Division




CHALLENG

Where it is easier to do business and where it is more difficult

Distance to frontier score (0—100)
100

80

60

40

20

OECD Europe &
high income  Central Asia

S

A

S — BUSINESS ENVIRONMENT

East Asia
& Pacific

Il Highest score

Source: Workd Bank, 2016

o e,
-
& £ ? AFRICAN DEVELOPMENT BANK GROUP
[V ’Jf
‘\.“ka-ff ey e

Latin America

B Lowest score

Middle East South Asia
& Caribbean & North Africa

Average score

Sub-Saharan
Africa

" Progress In oyerall ease
of oing Business
Rankings remains slow

" Power outages among
the highest in the world

=" Attracting FDI into
diversified and higher
value-added sectors still
a challenge

" African firms are some
of the most highly taxed

in the world



S TO INFRASTRUCTURE

CHALLENGES — ACC.

= Still low access to basic

Infrastructure

m Several critical corridors for
regional integration still to be

accomplished
.. .. ..
0} x 1
g ~ g — |
“ St - 7 u
Wy .b‘ g T Ve .Q‘
85% Y e F oY 3%
Electricity A . Piped water ‘ o . Sewerage
V4 “
an’ Y’
54% 93%

Tarred/paved roads Cell phone service

Source Deloztte 2014

u Fomi
= Abidjan-Lagos
Sambangalou Coastal Corridor
hydroelectric plant
o
West Africa Hub

Port and Rail Progr.

“ICT Terrestrial Connectivity
(Missing Links)” - continent wide

Southern Africa Hub
Port&Rail Progr.

Batoka

hydroelectric plant g

Source: Deloitte, 2014

Inga ll
hydroelectric plant

.

Ruzizi Il
hydroelectric plant

Uganda-Kenya

Petr. Prod. Pipeline

Northern

Multimodal Coridor

(entral
Corridor

Mphanda Mkuwa
hydroelectric plant

Beira-Nacala

.|

Multimodal Corridor

North-South

Multimodal Corridor

Lesotho HWP
Phase ll
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Light out and Power Africa Lisht up

& power Alrica

Electricity access in Africa, population %

100 ———
95
90 New Deal: Universal
access in 2025
85
80 SDG7: Universal
25 access in 2030
70
65
60 .-
55 Africa Power
50 Initiative: 80%
access in 2040
45
40 ,  No change: 45%
2015 203tFcess in 2025

Source: WEO 2014; Brighter Africa report

AFRICAN DEVELOPMENT BANK GROUP

'
/}
=N
n}j

&
-
-

i
‘

New Deal on

Energy for
Africa

Targets for 2025

+162 GW electricity
generated

+130 million on-
grid connections

+75 million off-
grid connections



Feed Africa

Low Productivity — Average Yields in Africa vs. Best Practices Action Plan for
African
Agriculture
<
™ Transformation
N
N\
.
Q.
<t o
o~ 2 -
© Targets for 2025
0,
N « ™
— P AR 2 = Zero hunger and malnutrition
- | — |
$0 billion
* Africa share of market value
| for processed
o . . commodities increased by 40%
36% of African Staggering food net Low value addition to
children are stunted food impor'r bill of USD dgriculfurcl commodities
35.4 billion per annum and primary production Faad

ey o,
- e

|| AFRICAN DEVELOPMENT BANK GROUP
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Industrialise Africa

Per capita industrial GDP remains below 1500 USD in ~45 African

countries, lower than in most otherregions

Industrial GDP per capita, USD, 2014

Average by region

South Asia 0.4

Africa 0.7

Latin America

East Asia
& Pacific

Europe
Morth America 11.5

17| AFRICAN DEVELOPMENT BANK GROUP

/3 %
N E

Industrialise

Alfrica

Share of the global
manufactured added value

Targets for 2025

* Industrial contribution to
GDP increased by
130%
Share of  processed

products in exports * 35 special economic
zones supported

* 30 PPPs developed &
<30% strengthened




Integrate Africa tcarae

Limited intra-African trade

S o

Targets for 2025

* Intra-African trade
representing 52% of
total trade

* US $172 billion saved
in transportation cost

* No visa requirements
for Africans travelling
across Africa

Annual cost for the economy (%GDP) Transportation cost

9 1% to 1,5%
DV

.w“\ O
{’ ) "l l - . AFRICAN DEVELOPMENT BANK GROUP
| f \

.\‘\)‘Zﬁg. 2 :’/ ! :V/

70% > than in Asia;

50%> than in Latin
America




Improve the quality of life for the people of Africa

Jobs for Youth

in Africa
Demand for jobs exceeds supply by 8M jobs each year 31% of African youth are unemployed or discouraged

initiative

New entrants to the labor market and wage jobs created annually Employment status in Africa, by age
Millions, average per year % of age group, 2015

Unemployed or Discouraged :
Economically Inactive Tqrge‘l's for 2025

Vulnerable Employment

: Wage Employment orle .
M geHmpoy * 25 million jobs created
Youth (age Adult [age
New Entrants Wage Jobs 15-35) 36-64) e US $3o billion in
Forth loved heinf : — - - income gains for the
or those employed, 80% are in the informal sector ck of opportunity affects youth in every count .
—— pRo y y Y Y African economy
Distribution of employmentin sub-Saharan Africa Youth unemployment,
% of total labor force, 2010 by country * Improving access to
4% %, 2015 S
5% [ Unemployed . water & sanitation
i' Wage Industry
! | Wage Services 227 e Strengthening health
i I Non-Wage Industry & Services = 2;;;22 care & educational
B Agriculture B No data systems
|mprove the
g e, qua|ity of life fo.r
f ‘X i 1} AFRICAN DEVELOPMENT BANK GROUP the people OF AF”CG

X E‘JJ



